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Twin managers don’t aim to confuse 

By ALICE PAULSEN 

Of Press-Gazette 

Customers referred from 
one Aim store to another 
may get the uncomfortable 
feeling that they’re unkno¬ 
wingly involved in some type 
of joke. 

The manager of the Main 
Street store raced over to 
Military Avenue and is pos¬ 
ing as manager there, too. Or 
vice versa, fiight? 

Wrong. Actually, they’re 
just seeing double. 

Tom Klenke manages 
Aim East while his identical 
twin, Bob, is boss at Aim 
West. A frequent question 
from bewildered customers 
is, ‘How did you get over 
here so fast?’’ 

Bob and Tom favor the 
same clothing syles and 
sport identical glasses and 
hairstyles. The shared pref¬ 
erences are unintentional, 
they say. At times they go 
out of their way to avoid du- 

plication. Press-Gazette photo 

Their employees can dis- Bob, left, and Tom Klenke are identical twins who manage Green Bay’s two Aim Variety stores, 
tinquish between the two, if 
not by appearance then by 

voice and personality, said * wo And for awhile on their own merits. The ures. The only time the twin 

Bob. “But new salesmen and b°th were weekend assistant Klenkes had swept floors The two go on buying bit really complicated mat- 

customers do get very con- managers at the same res- and performed odd jobs at trips together a couple of ters was for a six-month pe- 

fused.” taurant. the store since fifth grade, times a year. When an item riod before the expansion to 

The twins have followed Armed with his degree, The tw0 stores are owned offered by a salesman the East Side. Bob and 'Pom 
similar paths since they were Bob intended to move to their father, Donald, and catches the attention of one, worked side by side at Aim 

bom Nov. 2,1953, Bob arriv- Chicago to join the Osco Norinan Miller. he usually orders enough to West. ? 

ing five minutes ahead of chain. Instead, the opening Bob and Tom hold simi- stock both stores. T he stores policy t0 a ]‘ 

Tom. of the manager’s job at Aim lar business, social and * ( ^ n * have to buy wa >' s greet people often left 

The 1973 graduates of five years ago provided just political views, hut each has what he does, and he doesn t customers baffled. I d walk 

Southwest High School ma- the opportunity the young strengths readily recognized have t0 buy * do, U P a,,t [ lSa - v ' eo _ 1 

jored in business at the Uni- man was looking for. by the other. Those differ- a . ^ ^ on1, ^ ^ that cou *d help them, then later 

versity of Wisconsin-Osh- When he graduated, Tom ences stem from their vary- 8 * nce he I 105 been here long- Bob would walk up and say 

kosh. Bob received a degree did join Osco, serving as as- ing talents and training. e f* though, he has the exper- hello or ask if he could help 

in marketing in May 1976. sistant manager for three “When Tom came back tise > n that area. He knows a them, recalls Tom. People 

Seven months later Tom years at South Bend, Ind. to Green Bay he had gained B°°d buy- thought that was weird, 

graduated with a personnel He returned here to manage valuable information on Competition is mini¬ 
degree. Aim’s East Side store when marketing, particularly on minal. The best of their 

Both worked in the UW- it opened in November 1979. total display, so we up- ideas are incorporated, so se- 

0 admissions office. During Even though their busi- graded this store and it lections in the stores are 
the summers both were em- ness backgrounds and ambi- helped in laying out the new comparable. The result, they 

ployed at Fort Howard tion were impressive, Bob store,” said Bob. Tom also agree, has been beneficial to 

Paper Co., leading some to and Tom acknowledge they wrote a policy book on oper- Aim and to themselves as 

believe one person manned didn’t land the jobs strictly ating and employee proced- businessmen. 






